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SIX SIGMA

“Customers want quality and consistency 
when they buy a bottle of wine. They 
don’t want a completely different product 
from bottle to bottle.”

 —Owner Kaj Ahlmann

2005 CABERNET  
SAUVIGNON  
Boasts an expressive nose 
of minerals and layers of 
ripe fruit flavors, followed  
by enticing aromas of 
espresso roast.

2005 TEMPRANILLO  
Made from the “king of 
Spanish grapes,” this  
Tempranillo embodies ele-
gance combined with power. 
Full-bodied and mouth-fill-
ing, it reveals intense flavors 
of dark chocolate, orange 
peel, and spicy cinnamon, 
mocha, and licorice. Can be 
enjoyed now or cellared for 
many years.

2005 CUVÉE PIQUE-NIQUE  
This Bordeaux-style blend is 
the perfect daily picnic and 
dinner wine. Opens with 
complex notes of blueberry, 
dark chocolate, and black-
berry, followed by hints of 
licorice, cedar, coffee, and 
delicate lilac and violet. 

2006 SAUVIGNON BLANC 
(ROOSTER VINEYARD)  
A delicate, fruity, and crisp 
wine displaying the best of 
the Sauvignon Blanc variety. 
Ripe pink grapefruit, Meyer 
lemons, and herbal aromas 
mingle with peach, pear, 
and herb flavors. 

2006 SAUVIGNON BLANC 
(MICHAEL’S VINEYARD)   
This elegant wine show-
cases charming notes of 
roasted hazelnuts, vanilla, 
and honeysuckle. With a 
creamy yet round and rich 
mouthfeel, a delicate min-
erality, and hints of fresh 
button mushrooms.

Six Sigma Ranch  
and Vineyards  
13372 Spruce Grove Road
Lower Lake, CA 95457
707/994-2086
sixsigmaranch.com

TEMPRANILLO  
TEMPTATION. Our  
very special offer for  
Cellar Fine Wines  
readers is a 3 pack of  
our Tempranillo. Just  
visit sixsigmaranch.com/
shop.cfm and click on 
“CFW Offer” to have our 
amazing Tempranillo 
sent to your door. You 
can also order our other 
wines at the same site.

SETTING THE  
STANDARD  
The Six Sigma logo 
means reliably  
great wines.  
Opposite, from 
left: The vineyards 
are farmed using 
sustainable practices, 
yielding grapes of 
pristine quality while 
preserving the land 
for future generations; 
owner Kaj Ahlmann.
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Students from 
nearby schools 
visit the ranch.


